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Tokujin Yoshioka

da Driade displayed numerous new works by Yoshioka.
Chairs lined up on snow worked with the classic land
scape of the site to unveil a new world of aesthetics.

T A= T P N T B
ERyTF Ny Y1 HILROBL2 NEDTH
A=, ZIN—TCBE Y. BIRTHEENI(C B4
TECT70—FIIEBETEHL. REDA
CTFUTILEESBVRREE T D—RERHBA
DEFOBTEI 3> UTUTRTRER. X
BOY—FNRICEZD T FaTIRE
R TOD IO AT 0 TRIELTER
F—a3FU—FvF YR EERRLUE.
deepdesign

Design team Rafaella Mangiarotti and Mateo Bazzica-
lupo set up a booth at the Salone Satellite exhibit at
the site, where they displayed a conceptual washing
machine project by Whirlpool of England and products
manufactured by Mandarina Duck.

-

| define a good product as one that sells. Ultimately, what de-
cides a good design isn't the critics, it's the general public.”

What comes after the Sa/one is the important part

The Bombo stool by Giovannoni, handled by Magis, is the longest-
selling item at the company, with the highest profit ratio. We asked
Eugenio Perazza, president of Magis, for his reaction to Giovannoni's
statement.

“All of the prototypes displayed by Magis at the Salone will be
on the market next year. As an administrator, | recognize the impor-
tance of the market, and am constantly exploring ways to improve
products that aren‘t selling well. I'm very devoted to that aspect of
the business.”

So what are his thoughts on trends among Italy’s young design-
ers? “Compared with Italy, countries like England and the Nether-
lands produce far more outstanding designers than we do, perhaps
because of their educational systems. But in the future, | think many
people who studied in genres other than design and art will be
drawn 1o design. People who will see our overall lifestyles, for ex-
ample, not through the architect’s eye, but from the standpoint of
sociology. People who don't just daydream about life 50 years from
now, they have a vision of it."

If the Salone were merely a display of new products, would it
draw this many people to Milan? One charm of the Sa/one is that
people can see the installations of creators gathered in one place
Truthfully speaking, Alessi's exhibit featuring the work of Giovannoni
was a superb display.

The Salone keeps people’s interest focused on one new work af-
ter another. Given the number of designs that appear and then van-
ish, we tend to lose sight of the quintessential meaning of design.
The Salone embraces a wide variety of designers and companies,
but the really important part perhaps stans after the show has been
dismantled, when the designs are reviewed and moved to the next
stage. The chance to talk about the present with one eye on the fu-
ture is what people really look for in the Safone. @&
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Design Acaderpy

Ten designers selected from among last year's graduates
arrived in Milan from the Netherlands empty-handed
and set about designing, as theme, the Improvwvisare

in a very limited amount of time. The indoor picnic led
viewers to consider what design reaily is, at the funda-

mental level
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Changing the face of laundry in the future—Project F at Whirlpool Co.
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BioLogic




Under the banner of “for a
goad life,” makers of household
electrical appliances from all
over the world gathered for the
international HomeTech fair held
from February 27 to March 3 in
Berlin. Approximately 60,000
people attended the fair. The fo-
cal point of interest seemed to be
the Project F: Fabric Care Futures
by Whirlpool Europe. Under the
direction of Manager Richard
Eisenmann, who has acquired
a diverse range of experience
at Sottsass Associates and
IDEQ Boston, the Project F by
Whirlpool Europe is the result of
enthusiastic design testing and
presents a whole new approach
to laundry in the future.

Large White Box, displayed
at the fair, is a vision of a more

humanistic washing machine
in terms of both function and
modeling. The highly individu-
alistic prototype was developed
by inviting three design offices
to workshops held last year in
Europe and the US.

Body Box is a proposal that
encompasses both the bady and
clothing. BiolLogic, with plagt
life placed inside the machine,
proposes that the action of doing
laundry is part of an organic
process in our daily lives, and
that rather than clothes being
laundered, the process involves
an ecological refreshing of tex-
tiles, and the washing machine
is an interior object designed to
make life more pleasant.

Pulse fuses the benefits of

hand washing with high-tech,
while Clean Scape is based on
the formerly social aspect of
1

washing clothes, when people

gathered at rivers or by wells to
do their washing, and is interest
ng in its nostalgic reflection back
on doing laundry as part of the
overall landscape

Following its display in Berlin,
Project F will be moving to the
Milan Salone, giving the washing
machine, which has always been
considered a mundane nuisance
a clean name. (Text by Hanae
Komachi) %
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